Making Impactful Videos

for Scientific Presentation



Some Important Points

ATypography
Formality
Mood of Types (Fonts)
Font Personality
AWhere to look for ¢ Fonts
APsychology of Color
AMakingscientific videos using Zoom + PPT
Layoutc how screen is arranged
Visual elements
AMaking athumbnail for your video




We use our voice, facial expressions,
gestures and posture to convey a

wide range okmotional cues.

Typefaces and the way they are used
also typographically provide

emotional cues.



Font choices have an impact

on how your message Is
communicated and how people
feel about the words on the page.

Not only about how the letters
look, or about serifs and sans

serifs.



Typography is the strategic arrangement ofpesin
order to make written language readable and visually appealing
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GRITIG GiTeHER

QUICK TIPS
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Critic Catcher

QUICK TIPS

Tips for Leveraging NOT Firing your Inner Critic!

-What is your “Inner Voice” or “Critic" Saying?

-What Circumstances bring them out most?
-Who or What do they remind you of?

BEFRIEND

-Describe them in detail
-Name them
-Draw or Picture them

-List 2 or 3 things to send them packing

-List 2 or 3 things to gain strength from
the message

Source: www.ppcoaching.net



Font choices driven by the nature of yourcontent

Minimal fonts witha  Playful fonts with a focus

focus on readability and on style and uniqueness
legibility

To educate, inform, or simplify, To entertain, engage, or inspire,
such as reports, statistical such as promotional flyers,

Infographics, training posters social media marketing



Emotional Cues of Shapes

Shapes refleatmotional cues




Simple lines can convey emotions
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mour
A\l; solute.

Glamour
Absolute.

Times 1s Formal
Fontin is Informal
Goudy Old Style is Classic
Verdana is Modern
Benton Gothic is Light
ChunkFive is Dramatic
Helvetica is Neutral



playful professional modern

Quicksand Arimo Montserrat
Arvo Times New Roman Open Sans
Dosis Verdana Lato
Cabin EB Garamond Nunito
F t . Varela Round Arial Roboto
O n Personalities Trebuchet MS Merriweather Roboto Condensed

Oxygen Source Sans Pro
Asap classical News Cycle

fo nt tati Expletus Sans Poppins

personalities: s Averia Serif Libre giilis

BODY FONTS Simonetta Overlock

A TE R o et b Tt o minar g s [egteva Philosopher

personality! Use the categories below to find the perfect lLora d e ] iC ate

body font for your next infographic.
Raleway dramatic _

Dosis
=B Rnmond Roboto Condensed Simonetta
it Archivo Narrow Alegreya
News Cycle

Open Sans futuristic EB Garamond
Source Sans Pro Abel Quicksand
Roboto Oucksond Abel

News Cycle



Google Fonts

Q, Search fonts

Roboto 12 styles

Christian Robertson

Almost before we
knew it, we had left
the ground.

Open Sans 10 styles

Steve Matteson

Almost before we
knew it, we had left

fonts.google.com/

Sentence v [Type something

Kaisei HarunoUmi 3 styles

Font-Kai

Almost before we
knew it, we had left
the ground.

Noto Sans JP 6 styles

Google

Almost before we
knew it, we had left

36px v —@ C =t

IBM Plex Sans Arabic 7 styles
Mike Abbink, Bold Monday

Almost before we
knew it, we had left
the ground.

Lato 10 styles
tukasz Dziedzic

Almost before we
knew it, we had left

the orniind

/T\



Psychology of Colors

Shapes refleatmotional cues
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GREEN

Positive atiributes:
positive, nature, wealth
Negative atiributes:
sickness, ervy, immaturity

BELUE

Positive attributes:
calm, reliable, peace
Negafive aftributes:
coldness, unemaotional,
sadness

PURPLE

Positive atiributes:
royalty, mystical, creativity
arrogant, entitltement,
pompous

BLACK

Positive atiributes:
mysterious, sophisticated, security
Negative atiributes:

death, evil, menacing

YELLOW

Positive atiributes:
eye-catching, sunny, light
Negative afiribuies:
cowardice, abrasive, irrational

ORANGE

Positive attributes:
warmth, energetic, bold
Negative aftribuies:
frustration, loud, caution

RED

Positive atiributes:
passion, exciting, action
aggressive, angry,
negative

GRAY

Positive aftribufes:

neutral, mature, quiet

Negafive aftribuies:

drab, non-emotional, depressing



Making a Video using ZOOM

This Is the simplest!
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_________________________________________________________________________

A Key points here
A add more points if
needed
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A Key points here
A add more points if
needed




Making
Impactful Videos

A Put key points here

A UseBold if you want to
emphasize

A Add more points if
needed




Making
Impactful Videos




